
Maintaining a “best of” page or top product list is a critical part of affiliate content strategies, especially in fast-
moving tech and consumer niches. But one of the biggest challenges publishers face is keeping these pages
accurate and trustworthy as products inevitably get discontinued, replaced with newer models, or simply vanish
from the market.

This post walks through practical, sustainable workflows to keep your best of pages up to date when products
disappear. Along the way, we’ll naturally discuss trusted companies like TechMistri, whose hands-on reviews offer
timely product insights, and dive into tools like Google Search Console and Google Search Central that help
you monitor your pages’ health. We’ll also stress how to prioritize high-intent commercial content for maximum
impact without wasting effort on low-value trend posts.

Why Keeping Best Of Pages Current Matters
Best of pages are cornerstone content for many affiliate sites, often ranking well on Google and attracting buyers
ready to make a purchase. But the web is littered with stale “best of” lists stuffed with products that are out of
stock, no longer made, or superseded by current models. This creates three big problems:

Loss of trust: Visitors don’t want to click through to dead ends or buy outdated gear.

SEO impact: Google’s algorithms are smart enough to detect outdated content, which can hurt rankings.

Missed affiliate commissions: Promoting unavailable products means lost potential revenue.

So, how do you manage ongoing maintenance without rewriting your entire site every week? The update pricing
guide answer lies in smart segmentation, regular but realistic maintenance schedules, market monitoring, and
prioritized updates.

1. Separate Evergreen vs. Fast-Moving Content
Not all best of pages need the same update frequency. The first critical step is categorizing your pages based
on content longevity:

Category Description Update Frequency Examples Evergreen Content Products or categories that rarely change
and maintain relevance over years. Every 6-12 months Best kitchen knives, classic board games, established
software suites Fast-Moving Content Tech gadgets, smartphones, laptops, and rapidly evolving categories. Every
4-6 weeks or upon new releases Best smartphones, gaming laptops, wireless earbuds

Why is this so important? Because the amount of time and resources you dedicate should reflect the market’s
speed. Trying to update an evergreen page too often leads to diminishing returns, while neglecting fast-moving
niches risks stale listings and lost revenue.

https://techmistri.com/blog/how-to-keep-an-affiliate-site-fresh-in-a-fast-moving-niche/
https://techmistri.com/blog/how-to-keep-an-affiliate-site-fresh-in-a-fast-moving-niche/


2. Build Maintenance Schedules Based on Market Speed
Once your content split is clear, create a realistic but regimented maintenance schedule. This includes planning
how often you:

Check availability: Confirm if products are still being sold or have been replaced.

Replace with current models: Swap out discontinued models with newly launched, recommended
alternatives.

Remove unavailable items: De-list products that no longer have stock or are delisted by official sellers.

Update pros and cons: Revise summaries to reflect changes, new features, or user feedback.

A typical maintenance calendar for a fast-moving tech page might look like this:

1. Week 1: Run availability check for all products linked.

2. Week 2: Research replacements for any discontinued or unavailable items.

3. Week 3: Update content with new features, revise pros and cons based on recent reviews.

4. Week 4: Submit updated pages for indexing using Google Search Console.

For evergreen content, these steps might be collapsed into a quarterly or biannual review.

3. Use Market Monitoring Tools Beyond Your Site
Effective maintenance requires not just internal checks but also active monitoring of the market landscape.
Leveraging tools and sources beyond your own site helps:

Detect discontinued or replaced products early.

Spot trends or new launches in real-time.

TechMistri, for example, is a great resource to track real-time hands-on reviews and new product comparisons.
Their in-depth testing often surfaces replacements or emerging leaders in categories before Google rankings catch
up.

Google Search Central offers excellent documentation on how to interpret signals from Google about your
pages’ health, avoiding pitfalls like keeping broken links live or listing out-of-stock items.

Meanwhile, Google Search Console provides actionable insights:



Coverage reports highlighting URLs with crawl errors

Performance reports showing changes in clicks and impressions for your best of pages

Indexing status to confirm updated content has been re-crawled and indexed

Regularly reviewing these reports allows you to catch issues early and validate the impact of your updates.

4. Prioritize High-Intent Commercial Pages
Affiliate marketing success hinges on prioritization. You don’t have infinite resources to keep every single page
perfect. Identify and focus on pages that:

Generate the most traffic with buying intent

Earn the highest commissions

Target keywords where buyer intent is strongest

For example, a “Best Smartphones” page with thousands of monthly visitors and high conversion rates deserves
more frequent review and quicker swaps of discontinued models than a niche page with limited traffic and
commercial potential.

To identify these key pages, use data from Google Search Console and your affiliate platform dashboards. Look for
pages with consistent clicks and high conversion metrics, then allocate maintenance time accordingly.

Practical Tips for Keeping Best Of Pages Up to Date
Create a “Discontinued Products” Note: Maintain a running list of products you’ve removed due to
discontinuation, so you don’t accidentally re-add them later.

Focus on Meaningful Edits: Avoid date-stamping or republishing pages unless you have real content
updates like swapping products or revising pros and cons.

Streamline Replace with Current Models: When a model is discontinued, research the immediate successor
model or a comparable competitor and swap neatly within the existing review framework.

Use Snippet Lists: When you update pros and cons, keep summaries clear, concise, and reflect any new
features or known issues from recent reviews or user feedback.



Automate Where Possible: Consider using plugins or custom scripts that flag broken affiliate links, out-of-
stock notices, or redirects — these are early signs a product may be disappearing.

Avoid Thin Trend Posts: Resist adding superficial “trendy” products with little editorial backing just to look
active — focus on quality and buyer relevance.

How TechMistri and Google Search Central Can Help You Stay Ahead
TechMistri's

Google Search Central

Google Search Console

Summary Checklist for Best Of Page Maintenance
Task Frequency Recommended Tool or Resource Check product availability and affiliate link health Every 4-6 weeks
(fast-moving), 6-12 months (evergreen) Affiliate dashboards, Google Search Console, link checker plugins Research
and replace discontinued products As needed upon discovered discontinuations TechMistri reviews, brand
websites, market news Update pros and cons with latest feedback and features Quarterly or with new product
launches Product reviews, user forums, Google Search Central guidelines Submit updated pages for re-indexing
Immediately after meaningful edits Google Search Console URL Inspection tool Review traffic and conversion data
to adjust priorities Monthly or quarterly Google Search Console, Affiliate platform analytics

Conclusion
Keeping your best of pages current in a world where products disappear regularly is a matter of good process,
smart prioritization, and leveraging the right tools. By separating evergreen content from fast-moving niches,
creating maintenance schedules aligned with market dynamics, monitoring the ecosystem beyond your website,
and prioritizing high-intent commercial pages, you can deliver value to your audience and maintain strong affiliate
revenues.

Leveraging expert resources like TechMistri, and staying plugged into Google Search Central and Google
Search Console makes these tasks more manageable and precise — ensuring your “best of” pages remain your
site’s trusted moments of clarity in an ever-evolving market landscape.


