Why Your SEO Strategy Needs a Human-First
Approach

After spending more than two decades in this industry, | have watched SEO strategy evolve
from a simple checklist of keywords and meta tags into a complex discipline that touches
nearly every part of a business. The early days felt like a game of cat and mouse with Google,
where you could manipulate rankings with a few backlinks and some clever on-page tricks.
Those days are long gone. Today, a solid SEO strategy is less about gaming the system and
more about understanding people, their intent, and how they actually use the web.

| still remember the moment it truly clicked for me. | was working with a local bakery in
Glasgow, helping them rank for "best sourdough in the city." We had done all the technical seo
work, fixed their site speed, and built a handful of decent backlinks. But the rankings barely
moved. Then | stopped looking at the data and started talking to customers. They did not
search for "best sourdough." They searched for "where can | buy fresh sourdough near me" or
"sourdough bakery open Sunday." That shift in perspective changed how | approach every
project. An effective SEO strategy must begin with real human behavior, not just keyword
research.



Grounding Your SEO Strategy in User Experience

Google has gotten very good at understanding what people actually want. With updates like
RankBrain, the search engine algorithms now focus on interpreting search intent rather than
just matching words. This means your SEO strategy has to prioritize user experience at every
level. If someone lands on your page and cannot find what they need within a few seconds,
they bounce. Google notices that. And over time, your rankings suffer.

| often tell clients to think of their site as a storefront. You would not put your products behind
a locked door or make customers walk through a maze to find the checkout. The same logic
applies online. Core Web Vitals are a good starting point, but they are not the whole picture.
Page load speed, mobile responsiveness, and visual stability matter, but so does the clarity of
your navigation and the quality of your content. An SEO strategy that ignores the human on the
other side of the screen is a strategy that will fail.

When | conduct a site audit for a new client, | always start by using the site the way a real
visitor would. I click through menus, read the content, try to complete a purchase or sign up for
a newsletter. | note every moment of friction. That kind of hands-on review reveals issues that
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no automated tool can catch. Technical seo is essential, but it must serve the human
experience, not the other way around.
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Content Marketing as the Engine of Your SEO Strategy

Content marketing is the part of SEO that most people enjoy, because it is creative. But it is
also where many businesses waste time and money. Writing blog posts for the sake of having
blog posts does nothing. | have seen companies churn out hundreds of articles that nobody
reads, simply because they targeted keywords nobody was searching for. Real content
marketing starts with solid keyword research and a deep understanding of your audience's
questions and pain points.

When you build content around genuine user needs, everything else becomes easier. You
attract natural backlinks because other sites want to reference your work. You earn trust with
Google because your pages answer queries thoroughly. And you create a library of material
that supports every other part of your SEO strategy, from social sharing to email campaigns.
But the key is to write for humans first. If your content sounds like it was written by a robot
trying to rank for a phrase, people will not read it, and Google will eventually demote it.

| recommend using tools like Ahrefs to identify gaps in your existing content. Look for topics
where you have decent authority but your competitors are outranking you. Then rewrite those
pages with better structure, more depth, and a clearer focus on what the reader actually needs.
That approach has worked for me across industries, from ecommerce seo to local seo for
service businesses.

The Role of Link Building and Technical SEO

Link building has changed dramatically over the years. It is no longer about buying links or
spamming directories. An ethical link building strategy focuses on earning links through quality
content, relationships, and genuine value. When another site links to your page, it is essentially
a vote of confidence. Google treats those votes as signals of authority. But one bad link from a
spammy site can hurt you more than ten good links help. Quality over quantity has never been
more true.

| have found that the most sustainable way to build links is to create resources that people
naturally want to reference. Original research, comprehensive guides, and data-driven case



studies tend to attract attention from journalists and bloggers. | still get emails from people
who found a guide | wrote five years ago. That kind of longevity is rare, but it is possible when
your content truly serves a need.

On the technical side, tools like Google Search Console and Google Analytics are
indispensable. They show you how Google views your site, which pages are indexed, and where
people are dropping off. A thorough site audit should include checking for crawl errors,
duplicate content, broken links, and structured data issues. These technical foundations
support every other part of your SEO strategy. If Google cannot crawl your site properly, none of
your other efforts will matter.




Adapting to SEO Trends Without Chasing Every Fad

Every year brings a new set of SEO trends. Voice search, mobile-first indexing, Al-generated
content, and the rise of zero-click searches are all real developments. But not every trend
deserves your immediate attention. | watch publications like Search Engine Land to stay
informed, but | do not chase every update. The fundamentals of SEQ, like quality content, solid
technical seo, and a great user experience, have remained consistent for years. The best SEO
strategy is one that adapts to changes without abandoning what works.

Voice search, for example, has grown steadily, but it still represents a small fraction of overall
queries for most businesses. That does not mean you should ignore it, but it also does not
mean you should restructure your entire content strategy around it. Instead, focus on natural
language and long-tail keywords that match how people actually speak. That approach will
serve you well whether someone types a query or speaks it into their phone.

Local seo is another area where trends shift, but the core principles stay the same. Claiming
your Google Business Profile, getting reviews from real customers, and ensuring your NAP
details are consistent across the web will always matter. | have seen local businesses gain
significant traffic just by cleaning up their online listings and responding to reviews. It is not
glamorous, but it works.

Measuring What Matters

One of the biggest mistakes | see is people measuring the wrong things. Rankings are
important, but they are not the only metric. | have worked with sites that ranked number one for
a high-volume keyword but generated almost no revenue because the traffic was not qualified.
That is why | always tie SEO efforts to business goals. Are you getting more leads? More
sales? More sign-ups? If your SEO strategy is not moving those numbers, something is off.

Google Analytics and Google Search Console give you a wealth of data, but you have to know
what to look for. | track organic traffic by landing page, conversion rates, and user engagement
metrics like time on page and bounce rate. If a page ranks well but people leave immediately,
that is a sign the content does not match the intent behind the keyword. That is where on-page
seo and content refinement come into play.



| also keep an eye on backlink profiles and domain authority over time. Tools like Ahrefs make
it easy to see who is linking to you and whether those links are from reputable sources. A
sudden drop in backlinks can signal a problem, like a lost resource or a site that removed your
link. Catching those issues early helps you respond before they affect your rankings.

The best SEO strategy is one that treats the search engine as a mediator between you and your
audience. You are not writing for Google. You are writing for the person on the other side of the
search bar. When you keep that person at the center of everything you do, the rankings tend to
follow. That is the approach | have relied on for twenty-five years, and it has never let me down.



