
How a Structured Data Checker Can Improve Your
Technical SEO

Why Structured Data Matters More Than Ever
I have spent the last decade working on technical SEO audits for sites of every size, from small
blogs to enterprise ecommerce platforms. One pattern I see again and again is that even
experienced SEOs treat structured data as a set-it-and-forget-it checkbox. They add schema
markup once, maybe run it through a validator, and then never look at it again. That is a
mistake. Structured data is not static. As your content evolves, as your site structure shifts, and
as Google updates its requirements, your markup can break in ways that are invisible to the
naked eye but costly in terms of missed visibility.

That is where a structured data checker becomes an indispensable tool in your workflow. Not
just for the initial implementation, but for ongoing monitoring. When I run a full SEO audit for a
client, I always include a structured data audit as a separate phase. The insights I get from that
audit often uncover opportunities that the client had no idea existed, and they also catch errors
that would have prevented them from earning Google Rich Results.

What a Structured Data Checker Actually Does
At its core, a structured data checker reads your page's markup and tells you whether it is valid,
complete, and aligned with the vocabulary you intended to use. It can handle JSON-LD,
Microdata, and RDFa. Most tools also show you a preview of how your page might appear in
search results, including potential Rich Snippets, which gives you a concrete picture of what
you are working toward.

I remember a project where a client had implemented FAQPage schema across several
hundred help articles. They had used a combination of JSON-LD and Microdata, and some
pages were missing the required "name" property. Without a structured data checker, those
errors would have stayed hidden. The checker flagged them all, and we fixed them in one
sprint. After the next Google Search Console update, those pages started showing up as
expandable FAQ results. Traffic to that section increased by about 35 percent over the next
quarter.

That example is not unusual. The difference between having valid, complete schema and
having broken or partial schema can be the difference between a plain blue link and a rich
result with an image, a rating, or a breadcrumb trail. And those rich results get higher click-
through rates.
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Key Types of Schema You Should Check
There is no one-size-fits-all schema. The right markup depends on your content and your goals.
But in my experience, a few types come up in almost every technical SEO audit.

Article Schema

If you publish news, blog posts, or long-form content, Article schema is the baseline. It tells
Google that the page is an article and includes properties like headline, author, date published,
and image. Without it, your content is just a page. With it, you become eligible for Top Stories
and other rich treatments.

Product Schema

For ecommerce sites, Product schema is essential. It covers price, availability, reviews, and
more. I have seen sites where the price was missing from the schema, and Google displayed a
snippet that said "Price not available." That is a conversion killer. A structured data checker
catches that immediately.

BreadcrumbList

BreadcrumbList schema might seem minor, but it helps Google understand your site hierarchy
and can generate a breadcrumb trail in search results. That makes your listing more
informative and can reduce bounce rates because users know exactly where they are in your
site before they click.

FAQPage

FAQPage schema is powerful for question-and-answer content. It can produce an expandable
box in search results, which takes up more real estate and often has a higher CTR. But it is also
easy to get wrong. Each question must have a matching answer, and the answer cannot be
empty. A checker will tell you if any pairing is broken.

Review Snippet

Review snippet markup lets you show star ratings in search results. It is great for product
pages, local businesses, and any site that collects user reviews. But Google has strict quality
guidelines for this. You cannot mark up fake reviews or aggregate ratings from third-party
sources without clear attribution. Again, a checker helps you stay compliant.

JSON-LD, Microdata, or RDFa: Which One to Use
I generally recommend JSON-LD for most new projects. It is cleaner, easier to maintain, and
does not clutter your HTML. Google has also stated a preference for JSON-LD. But there are



cases where Microdata or RDFa make sense, especially if you are working within a legacy CMS
that does not support JSON-LD injection. The important thing is to pick one and stick with it
across your site. Mixing formats on the same page can cause validation errors.

A good structured data checker will let you test all three formats. When I audit a site, I always
check a few representative pages in each format to make sure the implementation is
consistent. Inconsistencies are more common than you think. I have seen sites where the
homepage uses JSON-LD, but category pages use Microdata, and product pages use nothing
at all. That kind of fragmentation is a missed opportunity.

How to Integrate a Checker Into Your SEO Workflow
I treat structured data checking as part of my regular SEO audit cycle, not as a one-time task.
Here is a simple process that works for me.

First, run a crawl of your site using a tool that can detect schema markup. Identify
every page that has structured data and every page that does not.

Second, use a structured data checker to validate the markup on a sample of pages
from each section. Look for errors, warnings, and missing required properties.

Third, cross-reference your findings with Google Search Console. Look for the Rich
Results report, which shows you which pages Google has indexed with structured
data and whether any have been flagged with errors.

Fourth, prioritize fixes based on impact. Fix errors on high-traffic pages first, then work
down to the long tail.



Fifth, set up a recurring check, monthly or quarterly, to catch new errors as content
changes.

This cycle has helped me keep client sites in good shape without spending a huge amount of
time. The key is to make the check routine so that issues never pile up.

Common Mistakes I See in Structured Data
Even when people use a structured data checker, they sometimes overlook certain problems.
Here are a few that I encounter regularly.

One mistake is marking up content that is not visible to the user. Google's guidelines clearly
state that markup should represent visible content. If you hide a review behind a tab or a
toggle, do not mark it up unless the content is still accessible without JavaScript. A checker
can tell you if your markup matches the visible page, but you also need to verify it manually.

Another mistake is using the wrong type. I have seen sites use Product schema for a blog post
about a product, which is technically incorrect. Product schema is for the product itself, not for
a review or article about it. Use Article schema or Review snippet instead.

A third mistake is forgetting about entity SEO. Structured data is not just about snippets. It also
feeds into Google's knowledge graph. When you mark up entities like people, organizations,
and places with the right schema, you help Google build a richer understanding of your
content. That can improve your visibility in knowledge panels and entity-based search results.
A structured data checker can validate your entity markup, but you need to choose the right
entity types and properties.

Tools That Help
There are several tools you can use for structured data checking. The Google Structured Data
Testing Tool is a solid starting point, but it has limitations. It tests one URL at a time and does
not save results. For larger audits, I prefer a dedicated SEO platform like RankGear, which
includes a structured data checker as part of its technical SEO suite. RankGear's tool lets you
crawl multiple pages, export results, and track changes over time. It also integrates with other
audit features, so you can see how structured data issues correlate with other technical
problems like slow load times or broken links.

Another option is to use a browser extension that validates schema on the fly. These are good
for quick checks during development, but they are not sufficient for a full audit. You need a tool
that gives you a comprehensive view of your entire site.

Final Thoughts



Structured data is one of the highest-leverage areas of technical SEO. The markup itself is
lightweight, but the impact on search visibility can be significant. A structured data checker is
not a luxury; it is a necessity for anyone serious about content optimization and technical SEO.
It saves time, prevents errors, and reveals opportunities that you would otherwise miss.

If you have not run a structured data audit in the past six months, I encourage you to do one
this week. Pick a few pages, run them through a checker, and see what comes back. You might
be surprised at how many issues you find. And once you fix them, you will likely see a
measurable improvement in your Google Rich Results performance. That is the kind of win that
makes all the detail work worthwhile.


