
When a website recommends a lender, accounting platform, payroll provider, or business calculator, you may see a
note saying the site could earn a commission if you click a link or sign up. That note is an affiliate disclosure. It
explains that the publisher may receive compensation for connecting readers with a company.

Why does that matter? Because money can influence what a site chooses to feature, how it describes a product,
and which alternatives it leaves out. A disclosure helps readers understand that relationship before acting on a
recommendation. It does not automatically make the recommendation unbiased—or make a product right for
your business—but it gives you useful context.

This is especially important when a site discusses lending. A business loan can affect cash flow for months or years,
and the total cost may be quite different from the headline rate. The same care applies to payroll and hiring
calculators: a free estimate can help with planning, but it is not a quote, a payroll filing, or a promise about what
an employee will take home.

What an Affiliate Relationship Means
An affiliate relationship is a commercial arrangement in which a publisher may be paid for sending a visitor to
another company. For example, a business website might link to a lender, payroll service, or accounting tool. If a
reader clicks the link and applies, signs up, or becomes a customer, the publisher might earn a referral fee,
commission, or other compensation.

Payment structures vary. A lender might pay for a completed application, a funded loan, or a qualified lead. A
software company might pay when someone starts a trial or purchases a subscription. Some arrangements pay a
flat fee; others pay a percentage or a recurring amount. In some cases, a publisher receives no payment even
though a link is present.

That is why a clear disclosure should describe the relationship in plain language. “We may earn a commission if you
apply through our links” is more informative than a vague label such as “partner” on its own. Readers should not
have to guess whether a recommendation is sponsored or whether the site could benefit financially.

Why Disclose Lender Compensation?



Lender compensation deserves special attention because a referral can be connected to a consequential financial
decision. A reader may be comparing financing options to cover payroll, purchase equipment, or manage a slow
season. If a site earns money when a reader applies, that financial interest could affect the site’s incentives.

Disclosure helps readers ask sensible follow-up questions:

Does the site compare lenders that do not pay it?

Is a lender featured because it fits the reader’s needs, or because it pays more?

Does the publisher earn money for an application, an approval, or a funded loan?

Are rates, fees, and eligibility requirements shown alongside the recommendation?

A disclosure is not proof of wrongdoing. A site can earn referral revenue and still provide careful, useful
information. But the relationship is relevant to how readers evaluate the content. The disclosure makes the
potential conflict visible instead of leaving it hidden.

In the United States, the Federal Trade Commission’s endorsement guidance says that material connections
between an endorser and a company should be disclosed clearly and conspicuously. In practice, that means a
disclosure should be easy to notice and understand, placed near the recommendation or link it relates to, and
written in ordinary language. A note buried in a footer or hidden behind a generic “terms” link may not give
readers meaningful context.

Transparency Is More Than a Disclaimer
Transparency is not just adding one sentence to a page. It also means explaining how recommendations are made
and giving readers enough information to compare options for themselves. A responsible article should distinguish
editorial judgment from paid placement, explain important limitations, and avoid presenting a referral link as an
independent endorsement.

For lender content, useful details might include the types of financing discussed, the costs a borrower should
check, and the fact that approval and pricing depend on the applicant. A lender’s advertised rate may be available
only to borrowers who meet certain criteria. Origination fees, late fees, repayment frequency, collateral
requirements, and prepayment rules can change the real cost of borrowing.

For software and payroll content, transparency means naming the assumptions behind any estimate and noting
what a tool does not include. QuickBooks and Gusto are familiar examples of business tools that owners may
encounter while researching bookkeeping, payroll, and workforce costs. Their products and pricing can change,
and features may vary by plan or state. A reference to either company is not, by itself, evidence of an affiliate
relationship. Readers should check the specific page’s disclosure and the provider’s current terms.

Free Small Business Calculators: Helpful Starting Points, Not Final
Answers
Many small business websites offer free calculators for loan payments, payroll costs, hiring budgets, or employee
turnover. These tools can help an owner make a first-pass estimate without committing to a paid service. They are
particularly useful when comparing scenarios: hiring now versus later, taking a loan versus delaying a purchase, or
adjusting a salary offer to fit a budget.

But “free” describes the price to use the calculator, not necessarily the site’s business model. A calculator may be
supported by advertising, lead generation, or affiliate links. Read the page’s disclosure, especially if the next step
invites you to apply for financing or request a quote.



Before relying on a result, check what the calculator asks for and what it leaves out. A payroll estimate might
include gross wages and federal taxes but omit state unemployment insurance, workers’ compensation, benefits,
paid leave, or payroll service fees. A loan calculator may show principal and interest but exclude origination charges
or variable-rate changes.

A calculator should americanbusinesscenter.org make its assumptions visible. If it does not, treat the result as a
rough planning figure and verify the numbers with a qualified professional or the relevant provider before making
a commitment.

Estimating the True Cost of Hiring an Employee
The salary in a job posting is only one part of an employer’s cost. Depending on the business and location, the
total may include employer payroll taxes, workers’ compensation, unemployment insurance, health or retirement
benefits, paid leave, recruiting, equipment, and payroll administration.

Here is a simple back-of-the-napkin example. Suppose a small business hires an employee at a salary of $60,000 a
year. For a rough planning estimate, assume employer payroll taxes and insurance add 10% and benefits add
another $8,000. That produces an estimated annual cost of about $74,000 before recruiting, equipment, and
administrative expenses:

Cost item Illustrative annual amount Gross salary $60,000 Estimated employer taxes and insurance (10%) $6,000
Illustrative benefits $8,000 Estimated total before other costs $74,000

This is an example, not a universal percentage. Employer costs differ by state, industry, employee classification,
benefit choices, and the business’s claims and payroll history. Some costs are calculated per employee; others
depend on wages or hours. State and local rules can also affect paid leave, disability insurance, unemployment
contributions, and required notices.

Tools from providers such as QuickBooks or Gusto may help organize payroll information or estimate costs,
depending on the product and plan. Still, a calculator’s result is only as accurate as its inputs and assumptions.
Confirm current tax rates and local requirements before building a hiring budget.

Employee Turnover Cost Math
Turnover has costs that can be easy to miss because they are spread across different parts of the business. When
an employee leaves, an owner may spend time recruiting and interviewing, pay for background checks or job ads,
cover overtime, and train a replacement. The team may also lose productivity while the role is vacant and while the
new hire gets up to speed.

A simple turnover estimate can organize those costs:
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1. Recruiting: job advertising, recruiter fees, screening, and manager interview time.

2. Vacancy coverage: overtime, temporary staffing, or work delayed while the role is open.

3. Onboarding: training time, equipment, and required administrative work.

4. Ramp-up: the difference between a new employee’s initial output and the expected level of performance.

For example, imagine a business estimates $2,000 in recruiting and onboarding costs, $1,500 in overtime and
coverage, and $2,500 in reduced productivity. Its rough turnover cost for that role is $6,000. This is a planning
estimate, not a standard cost per employee. A specialized role may cost substantially more to replace, while a
short-term or entry-level position may have a different cost profile.

Free turnover calculators can help owners test assumptions, but check whether they count hard expenses,
manager time, lost output, or all three. Avoid treating a single industry-average figure as the actual cost for your
company. Your payroll records, hiring history, and time-to-productivity are better inputs.

Paycheck and Take-Home Pay Estimates
Employees often want to know how a salary or hourly rate translates into a paycheck. Employers may also use
paycheck calculators to help explain compensation during hiring. The difference between gross pay and take-home
pay can be significant because take-home pay reflects withholding and deductions.

A paycheck estimate may depend on filing status, pay frequency, federal and state income tax withholding, Social
Security and Medicare taxes, benefits deductions, retirement contributions, and other voluntary deductions. The
employee’s actual withholding election matters. State and local tax rules differ, and some locations have additional
payroll requirements. A calculator using the wrong state or outdated rates can produce a misleading result.

For a quick sanity check, if an employee earns $1,000 in gross weekly pay, the deposit will generally be less than
$1,000 after applicable taxes and deductions. But there is no reliable universal percentage to subtract: the
outcome depends on the employee’s situation and the deductions they elect. Treat an online estimate as an
approximation, not a guaranteed deposit amount.

Payroll providers, including Gusto and QuickBooks products, may offer payroll calculations or related tools. Check
the exact product, plan, and state coverage rather than assuming every feature is included. A calculator is useful



for discussion, but payroll software or a tax professional should be used to verify actual payroll setup and
obligations.

How to Read a Disclosure Before Clicking
When you see a lender or business tool recommendation, take a moment to understand the disclosure and the
offer. These questions can help:

Is the disclosure close to the link? It should be easy to connect the note to the recommendation.

Does it say how the site may be paid? Look for clear language about commissions, referral fees, or other
compensation.

Are alternatives included? A useful comparison explains the criteria, not just the preferred option.

Are costs and limitations discussed? For loans, review fees and repayment terms. For software, check plan
limits and add-on charges.

Is the estimate presented as an estimate? Calculators should state assumptions and avoid implying a
guaranteed result.

For loans, compare the total repayment amount and payment schedule, not just the monthly payment or
advertised interest rate. For payroll and hiring decisions, confirm state-specific requirements and include costs
beyond wages. A lender referral or calculator may be a useful starting point, but neither substitutes for reviewing
the underlying terms.

The Bottom Line
Sites disclose affiliate relationships with lenders because readers deserve to know when a recommendation may
generate compensation for the publisher. Clear disclosure supports transparency and helps readers judge advice in
context. It does not guarantee that a recommendation is the best fit, so compare providers, inspect fees, and
check the assumptions behind any calculator.

Free small business calculators can make early planning easier—from estimating the true cost of hiring to
measuring turnover and forecasting take-home pay. Use them as first-pass tools, sanity-check the math, and
remember that payroll and employment costs vary by state and situation. The best decision comes from
combining a clear understanding of the site’s incentives with numbers you have verified for your own business.


